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Read about the nominees, then scroll down to vote for your favorite!

October 2, 2017

Welcome to the 2nd Annual POZ Awards, which spotlight the best representations of HIV/AIDS in
media and culture.

The POZ editorial staff selects the nominees, but POZ readers choose the winners.

Eligible nominees were active or were presented, published or produced between October 1, 2016,
and September 30, 2017.

Be sure to vote for your favorite nominees by the World AIDS Day deadline: Friday, December 1,
2017.

Here are the nominees:

“F*ck w/out Fear” (Los Angeles LGBT Center)

Los Angeles was treated to a stunning message on billboards and print ads this year when this
campaign announced that, with a little help from PrEP, you could do it in bed without dread, in a
manner of speaking.

“PrEP4Love” (Chicago PrEP Working Group)

The striking visuals of this campaign—black and white photographs of pairs of lovers in every
possible combination of gender and sexuality—brings an immediacy matched only by the candid
language and message.

“Start Talking. Stop HIV.” (Centers for Disease Control and Prevention)

The Centers for Disease Control and Prevention added elements to its ongoing campaign this year
by creating videos of gay men talking about the risks they face and the precautions they take. The
videos are informative, engaging and have the feel of lived experience.

VOTING IS NOW CLOSED!

https://thepridela.com/2017/01/fuck-wout-fear-campaign-raises-awareness-prep/%20
https://prephere.org/%20
http://www.prep4love.com/%20
http://www.hivequal.org/news-flash/chicago-s-risque-prep4love-ad-campaign?slide=1%20
https://www.cdc.gov/actagainstaids/campaigns/starttalking/materials/shorts.html%20
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